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Childhood Obesity Epidemic

1/3 of American
children and
adolescents are
overweight or
obese

One out of 7
low-income,
preschool-aged
children is obese

| t 6s possi
current generation
of young people
will have shorter
life expectancies
than their parents

Obesity among
children
approximately
tripled from
1976-80 to 2003-06

Source: CDC, 2009-10 and Kluger, Time, 2008

©2010 National Dairy Council® Fuel Up is a service mark of National Dairy Council.
©2010 NFL Properties LLC. Team names/logos are trademarks of the teams indicated. All @Pla_yﬁg
other NFLrelated trademarks are trademarks of the National Football League. R S AN Acie eosieanric

A PROGRAM OF

FUELUP @5

El NATIONAL DAIRY COUNCIL



Case For Action

A 2005 Dietary Guidelines for Americans
V Nutrient-rich foods
V Food Groups to Encourage

V 60 minutes or more each day Myﬁ!‘\m

A 2008 Physical Activity Guidelines
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Get Up & Play

60 Minutes/Day Nutrient-Rich Foods
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Fuel Up to Play 60: A Snapshot

Program Advisors Program Reach & Evaluation

60,000+
Schools

Student Ambassador Program & Social Media
Student Teams

INFLRUSH

com

Youth/Adult/School Incentives and
Rewards

In-School Resources

USDA Partnership NFL Partnership Youth MiniChallenges
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